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FEATURE STORY

LEED, Follow, or Get Out of the Way

BY THE NUMBERS

Numbers Tell the

The British Philosopher Thomas Paine, said,

“Lead, follow or get aut of the way.”

Paine lived in another generation and was ot
contempluting the role of the commercial real
estate broker in the green movement in the 1.5

Or was he?

The role of the broker in this process is |

evolving and poised for significant future

growth. Corporate America increasin
embracing the financial and altruistic benefit
green. Green is becoming more cleirly defined,
and federal agencies are putting significami

financial resources belund the movement

Green js nol getting out of the way. It is gaining
considerable momantum
* In a 2008 swdy, Greener Buildings reparted

the number of Leadership in Energy and

Enviranmental Design (LEED) certified new
and existing buildings maore than doubled in

i two-year period. As of April of 2000, 2 488
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commercial projects had been cemificd under

LEED ratings svatems and 19,324 projects

istered with the intent of obtaining

centification when ,_ump]-_-:-:d_

Significant stimulus money is being tied
o sustminable development and retrofit

projects

e Small Business Adminstration (SBA) is
preparing to formally announce a new
program that will double the amount of
money available for real estate owners who
implement an energy reduction or rencwable

..":'.-:r-::_'. senor b M project.

A 2008 national study by Costar determined

LEED buildings command rent premiums of

811,24 per square foot aver their non-LEED
peers and hoave 3.8 percent higher occupancy
Rental rmtes in Energy Swr buildings
represent a 52.38 per square foot premiwm
over comparable non-Energy Star buildings

mnd hive 3.6 percent higher occupancy.
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Story of Green

Following the theme of this isvie,
By the Numbers tokies a closer fook af
the tmpect of green—irs growith over
Hie vearrs cinned searne of tie scifor weva
it iy ehanging our worfd These areas of
finpnact o abin'e g Deviand the coxl
cof grwen coneel £Lk Fetinrn dd coReTaTy
fuvestment, and o omore  natiro!
ctredds, famil wse, Weller, enle gy, o

Thiex pacrt of By tfie Nem
excerpied from the Goreen Builiding
Tmipact Report 2008 pronluced by
GireenerBublcling s.eomn antd Crrediie
Worrld Media

Gireen buildings, as represented by
the ULS. Green Building Council®
(USGRC} Lembership in Energy and
Environmental  Design  (LEED)
Gieen Building Rating System. ane
n undisputed market success

Overall, LEED  buildings are
making & major impact in reducing
the overall envimopmental footprint of

tum fo page 10




FEATURE STORY (continued from page 1)

LEED, Follow, or Get Out of the Way

Energy efficiency in America is not just 2 concept, but |

rather a reality.

Civen the magnitude of these statistics, the
number of brokers working toward a LEED AP
designation is increasing Traditionally, this

designation has been reserved for architects and |

designers, but recently commercial brokers have

envimnmenta] practices, and 1o set themselves aparnt

Beth Young. vice president, investment services :

for Grubb & Ellis in Houston, is a Leadership in
Energy and Environmental Design Aceredited
Professional (LEED AP) in the Houston market,
where she received her designation in December
of 2008, Her motivation was-client-based.

Young estimates it took 300 hours of studying
to pass the LEED AP exam.

John T, Ciledhill, finat vice president for CBRE in
Chicago and a LEED AP, received his designanion

i1t 2008, As clients began inguiring more about

areen and sustinable practices, Gledhill commined

himself to acquiring the knowledge

He recently completed work on his first green
nroject. serving as the broker for the buyer and
weller in what turned out to be o 170,000-square-
foot build-to-suit project in Elgin. Il for
Siemens—a wind energy provider. The recently

completed facility 15 striving to achieve the

provide real estate services, his knowledge also
allowed him to @t us a knowledgeable consultant
on green development for his client.

“We brought the land w the developer and

then brought the client and developer together”

said Gledhill, ™

client an all aspects of the project because Lhad

a familiarity with the process.”

Knowledge is a powerful tool and leads o future

opportunities,
“My clients are primarily mvestors i office

and medical pmpc:'.}." suid Young.

when my clients want o sell these huildings

they need a broker who can highlight the :

murketing aspects, They need & broker who can

rout the encrzy savings,.”

¢ prove significant energy
savings, they may be able
! to change higher rents, but
i g portion of that will rely

i of the broker.
entered the fray to demonstrate & commitment o

i can set themselves apart.

gught 1o describe the
i generalities of the long-

lerm

i behind

[1 was easier to speak to the |

“Wlost

facilities constructed now are Energy Star and :

If building owners can

on the marketing prowess
This is

where commercial brokers

“Any broker can be

.

cosl

savings  of - gjemens Wine

i energy efficient systems:

i put the broker who has earned the LEED AP has
| 4 much deeper undersianding of the additional
amout of work and specific requirements thal
. went into the project.” said Young "Any ownet
¢ or developer that has taken on the challenge ol

. building a LEED-centified building or renovating

4 building to LEED standards would only

| logically want someone 10 market it that has a
i real understanding of the challenge. The scller
. would want the prospective buyer Lo understand
what a great building this is that is being

i marketed.”

Thomus Coalson, 1 LEED AP from Colorado,

will be the instructor of NAR's Green Designation
LEED Silver rating. While Gledhill was able 1o

Course. Coalson has been involved with and

| committed to green practices in real estate since the

i carly 1970s. He has decaddes of “disappointment”

him as countless developers

b construction firms fadled 1o share his commitment

The USGBC has recently retooled the LEED
program to make it more accessible and inglusive
Not euary professional has the ability to commit
hundreds of study hours to a designation.

In 2009, LEED designations will be based on

separate levels of hnowledge. The traditional
LEED AP will still exist, but there will also be 3
Groen Associate designation for those who
demonstrate an understanding of LEED Core
Concepts and Strategies

=

rgy BTS in Elgin

i becanse of timing

and

i more regulations o the process will

- e,

Il is attempting to achieve LEED Silver.

! 1o sustainable practices in the past

“ft was a rough go for many years,” said Coalson.

~(hwners and developers didn’t want o do it. 1

i had 1o show them that it was making money.”

“&alar was a fad in the 1970s, Investors never

| got their money back because the technology
wasn't good. It was for peaple who wanted o
make a statement,” Coalson said. Now, it is
i differcnt. There is an ROI and there is potential
: profit. It's a good business decision now. not just

b fad”

Some hrokers aren’t embracing the praciice,

! not because of the benefits it can extol, bur

The current stote of the

i commercial real estate industry has put the
! majority of new development on hold and

i delayed

corporate  degision making on

trnsactions where retrofiting would be astrong

. consideration. Others worry that effors o ne

make
matters even worse, {Please see Capital Repon
on page 3.)

Nevertheless, if local, state and the feder
govermment continue o push legislation favoring
green policies and the private sector champion:
it as smart business practices, the trend will be
here to sty

“Sustainability is o large portion of my busines
now and | see [ continuing us mMore companie
want to green their porifolios,” says Gledhill
“Eor brokers out there who don't know muel
about green design, it's not 100 late. There 1s stil

time 1o make this a part of your repertoire.” B
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Sustainable design is not only reserved for
new development, With little new construction
in the pipeline nationwide, a major focus now is
retrofitting existing buildings,

and the federal government's Energy Star,
provide a blueprint. Retrofitting can range from
updating HVAC systems and lighting materials,
to changing energy providers or cleaning firms
Credit is also given for installing bike racks 1o
encourage low emissions employes commutes.

“Because of the economy the focus will be on
retrofitting existing buildings. This is 95 percent
of the market and about $2 trillion a vear in
market share” said Miriam Campos-Root a
LEED AP with NAI Las Vegas. “That will keep
the market going and give people jobs.”

The LEED numbers underscore Campos-
Root’s belief. There are 159 centified projects
nationwide in the LEED EB program, but 825
more facilities huve registered and are attempting
to achieve the staus.

Campos-Root, the first female LEED AP in
southemn Nevada, says the process is beneficial
o propeny owners and that commercial brokers
will have 1o play o significant role in the
retrofitting scenario

"Owners and landlords are seeking wavs o
add long-term  value 1o their properties.
Retrofitting to sustainable practices acc iriplishes
this by implementing energy efficient systems
and lowering operating expenses.” says Campos-
Rioar,

longer tenant retention and healthier and more

This is attractive to tenants and results in

productive environments.”

“The LEEL hroker can assist the,owner and

direct him to ‘green’ experts who can help him
! with his building.” adds Campos-Root. “Brokers
should have a general understanding of green
: building practices and benefits that can speak
Programs such as the USGBC's LEED EB  directly 1o owners\landlord since brokers are the
first poim of contact.”

Danny Shaw is a broker with Keller Williams

¢ Realty Atlantic in Jacksonville Beach, Fla, He
£ has his NAR Green designation.

One of Shaw’s niches is assisting commercial

i cliemts with rewofitting lighting. He has a
i worksheet that compares fluorescent light bulb

{burn to page 12)
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icontinued from page 7]

‘ ‘ Because of the economy the focus will be on
retrofitting existing buildings. This is 95 percent of the
market and about $2 trillion a year in market share. ’ ’

costs (o a potential Light Emitting Diode (LED) 5

systent. The potential savings often startle clients
For one client, the owner of a 5,100-square-

fool commercial center. he projected a net |
£0,450 in savings within five years of converting
to an LED system, LEDs burn much longer and |
use o fraction of the watage that fluorescent ;
bulbs use, cutting down on energy and carbon

emissions, while saving property owners and |

temants on energy cXpenses.

It looks great on paper, but then Shaw shows

them the upfront cost of converting to LED and |

Miriam Campos-Root, LEED AP, NAI Las Vegas

clients generally show apprehension, “They

don't want to pony up front,” said Shaw. “They

don't look at the long-term aspect.”
£ This problem may be the thor-in-the-side of |
the green movement, While most cennpinies like
the long-term savings and the environmental

benefits. many see the up-front costs as a risk.

“If you are concemned about the short-term, this |

{5 not for you,” said Shaw

¢ spending 70 percent more on aperating expenses

than you need to, that |5 your prerogative.”

Shaw said the savings in energy and

i of tax deductions that may get mone

Pa building that meets

“However, if you like

maintenance costs would be paid off within three
yenrs on o 516,000 conversion project. The balbs
then have a life span of 18,000-20.000 hours. or
ghout 18 years, That is 13 vears of considerable
savings and much less.m carbon emissions

While the long-term numbers may be good,
the headwinds still are strong as many owners do
not want to pay for the work,

To sir Interest in retrofits, the federal
government is now adding incentives in the form

building

i owners off the fence.

A tux deduction of up 10 $1.80 per square fool
is now availoble 1o owners of new or existing
commercial buildings that save at least 50
percent of the heating and cooling energy of
ASHRAE Standards.
Partinl deductions, up to 5.60 per sguare
fat. can be mken for measures affecting one of

three huilding systems: the building envelope.

| Jighting. or heating and cooling systems. (See
D www.energystar govitascredits) B
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of a‘-l st&th glmmrnnﬂts
have ed green building
policies (with 18 states
coming on ‘board in the
last 3 years alone).

Feel the momentum.

Like you, people from every sector and region
of this country grow more passionate about
green every day. With the knowledge and

= = resources of NAR's GREEN designation, you
~ /i can put your passion to work for change.

It's the right thing to do.

Consumers are dbmandmg it..
Government is requiring it.

NN

green
NAR's Green Designation

Visit us at www.GreenREsourceCouncil.org

Souree: Green Ditioak 2009: Trands Oriving Change, McGraw Hill Construction
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